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1) Content marketing: quality and loyalty
The irreversible digitalisation of media underpins the importance of reliable, shareable, coherent content that suits its target audience. Editorial relevance combined with a perfect understanding of the client are key to a successful communication strategy. It is without doubt for these reasons that the CGOS and the Hauts-de-Seine département have yet again put their trust in Citizen Press. And, undoubtedly, because they are happy with the ongoing commitment and hard work of the agency's team!
2) 
Wowed by Cnesmag!

In order to spotlight the international space cooperation, the May issue of Cnesmag went through the capable hands of the illustrator Léonard Dupond. Seduced by his sober and efficient style, we gave him carte blanche to illustrate the cover and the main section of this issue. A successful first experiment! 

3) 90 ‘’
This is the maximum length of time recommended for a motion design video on an informative website. Thanks to their work for the French Ordre des médecins (medical college), Citizen Press has recently been selected to feature in the annual report for best practice published by the prestigious Content Marketing Association. Click here to watch the film produced for the Ordre des médecins. 

4) L’Anah selects Citizen Press
Following a call for proposals, the Agence nationale de l’habitat –Anah- chose Citizen Press amongst 17 finalists to help produce its external editorial communication material. Citizen Press will create the magazine and advise the organisation on its bimedia strategy when it comes to communication with local authorities. 
5) Paris Healthcare
The «Paris Healthcare Week», which will be held from 24 to 26 May 2016, is the major annual meet-up for health professionals. An event that Citizen Press can't miss. The agency will be there alongside their clients: the Fédération hospitalière de France, (French hospital federation), the French National Authority for Health (HAS) and the CGOS. 
 CONTINUED ON THE WEBSITE

1) Content marketing: quality and loyalty
Following a call for proposals, the agency has just renewed two major contracts with long-standing clients. 
The Hauts-de-Seine département and the Comité de gestion des œuvres sociales  hospitalières (charitable works committee) have once again put their trust in Citizen Press by asking the agency to produce their information material: L'Abeille, the magazine for secondary school pupils in the «92» département and CGOS magazine, that's aimed at 900,000 members of staff working in public hospitals. This loyalty rests on our ability to create relevant and varied content that they adapt to the target readership. At a time when digital content is the way forward, Citizen Press provides their clients with their tailor-made expertise. Good, quality content marketing is a great tool for acquisition and encouraging customer loyalty, especially for B2B. 91% of companies use content marketing, 87% use social media to circulate the content. (Source: ITSalesLeads). http://www.journaldunet.com/ebusiness/expert/63359/12-tendances-pour-votre-marketing-digital-en-2016.shtml
2) Strategy

Citizen Press UK attracts Made.com

The online retailer is seeking to increase its present in Europe and Citizen Press are hoping to support this endeavour. 

Created in London by three «Frenchies», Made.com has become in less than three years a leader in the online retail of designer furniture at reasonable prices. 
Citizen Press UK is currently in talks to develop the online and off-line editorial strategy for the brand. The aim is to efficiently circulate brand content on social networks and create an innovative, creative and useful magazine. This publication will be available in European show rooms, including one in Paris that is due to open by the start of the summer of 2017. 

3) L’Anah selects Citizen Press

Citizen Press is pleased to announce their new collaboration with the Agence Nationale de l'Habitat (Anah – French national housing agency), a major player in France's housing policy.  

Following a call for proposals, the national housing agency Anah chose Citizen Press, amongst 17 finalists, to support it in the development of its external communication and editorial strategy. Citizen press will create the magazine and advise the organisation on its bimedia strategy when it comes to communication with local authorities. This new collaboration calls on the agency's know-how and values. Citizen Press already works with the housing department, the CGET (General Commission for Territorial Equality) and a number of social housing organisations, such as Adoma. Moreover, as one of the main proponents of energy efficiency in housing, the Anah's work contributes to the regional process of ecological transition. As such, they target a much larger audience than urban regeneration groups tend to reach. This was bound to catch the attention of a socially responsible agency like ours ! 

4) 90 ‘’
Link to: ITW of Sarah Berrier FR+UK video webzine ODM. 
5) Exhibition

Citizen Press at Paris Healthcare
The agency team will be attending this exhibition for health professionals 
The «Paris Healthcare Week» that will take place from 24 to 26 May 2016 is a major meet-up of professionals working in the health sector. As an expert in the medicine and social protection fields, Citizen Press will be covering the event on behalf of their clients: the Fédération hospitalière de France, the Ordre des médecins, French National Authority for Health and the CGOS. They will also cover a number of workshops and conferences on behalf of these various clients. 
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Agence Nationale de l’Habitat 
The national housing agency (Anah) is a public establishment overseen by the French Ministry for Housing and Sustainable Habitat, the Budget and the Economy. They aim to improve the state of private housing. The Anah provides, on certain conditions, financial help for live-in homeowners, lessors and co-owners living in difficult conditions to undertake repair works. They partner up with the 'Opah' local authorities (collectivités territoriales pour des opérations programmées) and are an official government operator for national implementation plans. 

MAGAZINE 

Les Cahiers de l’Anah 
Published three times a year, Les Cahiers de l'Anah are mainly aimed at local decision-makers. As a proper 'benchmark' tool, this publication, which enjoys a print run of 3000 copies, offers readers detailed information on the work and set-up of the Anah and examples of best practice for their local housing policies. Citizen press oversees the entire production process of the magazine: editorial follow-up, content creation, artistic direction and mock-up. 

WEB/DIGITAL

Anah.fr
The agency supports the Anah's implementation of a bimedia strategy. As such, Citizen Press is producing digital supplements to the print magazine Les Cahiers de l'Anah – editorial content, videos, slide shows. The agency also oversees the write-up of the monthly newsletter and some content for the anah.fr website. 
